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Traditional PESO model



Shifting Media and News Consumption



Sources of News: 
2013-2024

U.S.A.

U.K. Germany



Top 10 
News 

Sources: 
Which one 

of the 
following do 
you use for 

news 
nowadays?



Mentions of news accounts and the split between 
mainstream vs. other accounts in selected markets



Social Media Use for News 
(selected countries)



Most Mentioned Individual News-Related Accounts

Source: What do we know about the rise of alternative voices and news influencers in social and video networks? | Reuters Institute for the Study of 
Journalism 2024

U.S.A. U.K. 

https://reutersinstitute.politics.ox.ac.uk/digital-news-report/2024/rise-alternative-voices-and-news-influencers-social-and-video-networks
https://reutersinstitute.politics.ox.ac.uk/digital-news-report/2024/rise-alternative-voices-and-news-influencers-social-and-video-networks


Usage of TikTok for News



Weekly News Video Usage by Form  
(by age in U.S.)



Declining Trust 
in News



Demographic Differences of People Who Trust 
the News Most of the Time (all markets)



Trends in News 
Trustworthiness: 

2015-2024

U.S.A.

U.K. Germany



Trustworthiness in mainstream media in U.S. is significantly 
divided among Democrats and Republicans

Source: IPR and Leger, “2025 Disinformation in Society Report”



Trust in U.K. News Sources 

61% 62% 52%

Source: The Reuters Institute for the Study of Journalism, 2024 Report

Regional or Local 
newspapers



I avoid watching, reading, or listening to the news because
of the amount of disinformation

4-in-10 Americans avoid the news because of disinformation

43%

27%

28%

2%

Agree

Disagree

Prefer not to answer

Neither agree nor disagree

-4 pp

+3 pp

+2 pp

Note: The arrows represent the percentage-point increase or decrease since the 2023 report 



Decline of Local 
News



Circulation of 
Daily 

Newspapers in 
Germany from 
1991 to 2024 

(in million 
copies)

Circulation of daily newspapers Germany 2024| Statista

https://www.statista.com/statistics/380784/circulation-daily-newspapers-germany/


Loss of Local Journalism in the U.K.

• More than 320 local newspaper titles closed between 2009 and 
2019

• According to the Sustainability of Local Journalism Report from 
the UK parliament, the loss of local news, especially in the “most 
deprived communities” results in:

• Measurable decrease in participation in civic life
• Lack of coverage of public interest news stories
• Less scrutiny of local government and public communities

Source: Sustainability of Local Journalism: committees.parliament.uk/writtenevidence/107572/html/

https://committees.parliament.uk/writtenevidence/107572/html/


Average Paid Daily Circulation of National 
Newspapers in the UK (in millions)

Source: Telegraph auction poses litmus test for value of newspapers in digital age | Telegraph Media Group | The Guardian

https://www.theguardian.com/media/2023/oct/14/telegraph-auction-poses-litmus-test-for-value-of-newspapers-in-digital-age?utm_source=chatgpt.com


Print and Digital Subscriptions for Selected National 
Newspaper publishers in the UK (thousands)



Decline of U.S. Local 
News

Source: Northwestern University Medill School: The State of 
Local News 2024 | Local News Initiative

https://localnewsinitiative.northwestern.edu/projects/state-of-local-news/explore/#/localnewslandscape
https://localnewsinitiative.northwestern.edu/projects/state-of-local-news/explore/#/localnewslandscape




Source: Northwestern University Medill School: The State of Local News 2024 | Local News Initiative

https://localnewsinitiative.northwestern.edu/projects/state-of-local-news/explore/#/localnewslandscape


Bright Spots in the U.S.: 
258 news startups that are less than five years old

Source: Northwestern University, The State of Local News 2024 | Local News Initiative

2019 2024

https://localnewsinitiative.northwestern.edu/projects/state-of-local-news/explore/#/brightSpots


Here Comes AI…..



Perceptions of AI in Journalism



Level of Comfort of Using News Produced 
by AI vs. Humans (selected markets)



Trustworthiness of News Produced by 
AI vs Humans (selected markets) 



Paid and 
Sponsored 
Content





Internet Ads to Generate the Most Revenue within the 
UK E&M sector

UK Entertainment & Media Outlook 2024-2028 - PwC UK

https://www.pwc.co.uk/industries/technology-media-and-telecommunications/insights/entertainment-media-outlook.html?utm_source=chatgpt.com




Source: WARC The Voice of the Marketer 2024: Top 14 Social Media Trends (2025)

Change in Investment Digital Platforms 2024-2025

More than half of 
marketers said 
they planned to 
increase their 

budgets for TikTok 
and YouTube in 

2024

https://explodingtopics.com/blog/social-media-trends?utm_source=chatgpt.com


The Influencer 
Market



The European Influencer Marketing Landscape

Source: kolsquare and NewtonX: The State of Influencer Marketing in Europe 2024



Influencer Market 
Spend



News Influencers in the U.S.



Media 
Ownership



The Major Players



Newspaper Ownership in the U.K.

Source: Who-Owns-the-UK-Media-2023.pdf

• DMG Media, News UK, and Reach dominate 90% of the UK’s 
national newspaper market

- They account for more than 40% of total audience reach of the UK’s top 
50 online news brands

• 71% of the UK’s 1,189 local newspapers are owned by six 
companies

- Two largest local publishers (Newsquest and Reach) control 1/5 of the 
local press market

https://www.mediareform.org.uk/wp-content/uploads/2023/10/Who-Owns-the-UK-Media-2023.pdf?utm_source=chatgpt.com


The IPR Study



Methodology: Interviews 
with 22 CCOs and 22 media 

relations professionals 
conducted June – July 2024









Communicators must understand 
market, audience, and channel differences

Know the 
trustworthiness of 
media sources

Video is king! Targeted media 
placements are crucial

Increased focus on 
sponsored and owned

Consider alternative 
channels, such as 
podcasts 

Leverage “influencers”

Build key relationships 
with reporters stretched 
thin and creators



Communicators should…

Provide ongoing 
education for C-
suite and Boards

Anticipate, 
monitor and adapt 
to platform 
changes

Support local 
journalism 
(including new 
startups and 
initiatives)

Have a strong 
understanding of 
key audiences, 
focusing on hyper-
relevance and 
personalization

Combat 
Disinformation

- Act quickly

- Prioritize media literacy, 
internally & externally

- Review spend

Use AI Wisely



Thank You! Questions? 

Dr. Tina McCorkindale
President and CEO

Institute for PR

Connect with Me! Download the Report!
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